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ABSTRACT 
This study aims to examine the effect of the selected contingent factors (e.g. 
perceived environmental uncertainty, market orientation and, technology) on the 
practice of strategic management accounting usage in medium-sized manufacturing 
companies in Algerian. The research framework is based on contingency theory. 
This study uses a survey method, and questionnaires are distributed to the top 
management of medium-sized manufacturing companies in Algeria to provide some 
evidence supporting the effect of contingent factors on the adoption of strategic 
management accounting techniques. To analyse the data collected, the Smart-PLS 3 
used to test the hypotheses in this study. The results found that the factors from the 
contingent factors that have a positive and significant effect on strategic management 
accounting usage are perceived environmental uncertainty and market orientation, 
while, technology is not significant to strategic management accounting usage. The 
results provide implication to theoretical and practical. The findings contribute to the 
body of knowledge in strategic management accounting and contingency theory. The 
results provide evidence to top management in terms of the important factors that 
influence strategic management accounting usage. 
Keywords: Contingency Theory, Perceived Environmental Uncertainty, Market 
Orientation, Technology, Strategic Management Accounting, Small and Medium 
Enterprises (SMEs), Algeria. 
ABSTRAK 
Kajian ini bertujuan untuk mengkaji kesan faktor kontingensi (misalnya, 
ketakpastian persekitaran tanggapan, orientasi pasaran dan teknologi) terhadap 
amalan penggunaan pkrakaunan pengurusan strategik di syarikat pembuatan bersaiz 
sederhana di Algeria. Kerangka kajian yang digunakan dalam kajian ini dibuat 
berlandaskan teori kontingensi. Kajian ini menggunakan instrumen soal selidik yang 
diedarkan kepada pihak pengurusan atasan syarikat pembuatan bersaiz sederhana di 
Algeria untuk memperlihatkan kesan faktor kontigensi terhadap penerimagunaan 
perakaunan pengurusan strategik. Perisian Smart-PLS 3 digunakan untuk menguji 
hipotesis kajian. Dapatan kajian menunjukkan bahawa faktor ketakpastian 
persekitaran tanggapan dan orientasi pasaran memberikan kesan yang positif dan 
signifikan terhadap penggunaan perakaunan pengurusan strategik, manakala 
teknologi tidak memberikan kesan yang signifikan. Dapatan kajian juga mempunyai 
implikasi teoretikal d m  praktikal. Dapatan kajian menambah kosa ilmu sedia ada 
dalam perakaunan pengurusan strategik dan teori kontigensi. Selain itu, dapatan 
kajian juga mengetengahkan bukti tentang faktor penting yang mempengaruhi 
penggunaan perakaunan pengurusan strategik kepada pihak pengurusan atasan. 
Kata kunci: Teori kontingensi, Ketakpastian persekitaran tanggapan, Orientasi 
pasaran, Teknologi, Perakaunan pengurusan strategik, Perusahaan Kecil dan 
Sederhana (SME), Algeria. 
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CHAPTER ONE: INTRODUCTION 
1.1 Background of the Study 
In the 21'' century, business activity is the main source of income generation for 
every country in this world. The small and medium-sized enterprises or known as 
Small and Medium Enterprises (SMEs) is the most popular business entity in every 
country. SMEs has been recognizing as the main business contributors in most of the 
countries across the globe. Besides that, SMEs has been representing an important 
influence in this era of modern information-based economies. According to Mitchell 
and Reid (2000), it is necessary to pay attention on SMEs because SMEs are really 
suitable for new economic opportunities. SMEs have the capability to become an 
important economic key to improve every nation's economy. Since these SMEs have 
a positive contribution and capacity. Policy makers have been considering SMEs as 
a main economic key to boost economic growth. SMEs have its own capability and 
capacity to run their business but to improve overall of the SMEs performances there 
were numerous projects have been issued. For example, according to SME Annual 
Report (2007), SMEs have involved in the effort to improve management and 
business methods especially in production, quality improvement, marketing and 
accounting skills. 
Mosbah and Debili (2014) stated that SMEs have been facing some challenges to 
sustain their business due to several reasons. The reasons are changing market 
conditions, insufficient of capital, improper management skills and poor usage of 
basic business and management practices. The management practices are really 
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APPENDIX A 
QUESTIONNAIRE 
The influence of the contingency factors on SMA usage in the Algerian SMEs 
Dear Sirlmadam 
This research is undertaken to investigate, The influence of the contingency factors 
on SMA usage in the Algerian SMEs, and presenting this research as a part 
fulfillment of the requirement for the degree of Master of Science (International 
Accounting) at Universiti Utara Malaysia (UUM). For that this research can 
be made possible only through your cooperation. There is no right or wrong 
answers to the questions, all you need to do is to indicate the appropriate response 
which reflects your view based on your experience in firms. 
All the information provided by you will be treated as confidential, and will 
used for the sole purpose of this research. 
Thank you for your cooperation 
Sincerely 
Bouzourine abdelhalim 
Master of International Accounting 
College of Business 
University Utara Malaysia 
060 10 Sintok, Kedah 
Email: halim. 19@hotrnail.fr 
Tunku Putri Intan Shafinaz 
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